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Brabant, Europe’s heart of smart solutions






PRESS RELEASE
Tilburg, 13 October 2010
Brabant to set up office in Nanjing, China 

Growing foreign interest in Brabant 

The special “Brabant Office” in the Chinese metropolis of Nanjing is to open on 1 December, from where the Brabant representative can establish contacts with companies in innovative sectors, the sustainable energy branch, for instance, that might be interested in settling in Brabant. The opening of this office is yet more evidence of the interest major foreign markets are showing in Brabant. 
The opening of the Brabant Office corresponds to the government’s strategy for prominent presence in nations that are of importance to the Dutch economy for foreign investments. China, with its rapidly expanding economy, is certainly one of these countries. The province of Noord Brabant has had an important part in the Nanjing initiative, and has worked closely with the Dutch Ministries of Economic Affairs and Foreign Affairs. The Noord-Brabant Development Agency (BOM) provided the necessary assistance in setting up the Brabant Office and will remain in involved in its work.

Nanjing, the capital of the Eastern Chinese province of Jiangsu, with a population of around 7.7 million, is a major economic hub that has friendly ties with the province of Noord Brabant. “Nanjing has various leading companies in sectors such as sustainable energy, logistics, environment, medical technology and agriculture”, explains Richard l’Ami, BOM’s Director for Investments. “These are sectors that we in Brabant also regard as spearheads of economic innovation. Our Brabant representative in Nanjing, who is originally from China, will establish contacts with these companies and draw their attention to our province and its options for business locations.”

Brabant induces national scale-up                                                         
L’Ami regards the founding of the Brabant Office in Nanjing as the next step in a range of successful promotion and acquisition initiatives that Brabant has taken abroad, particularly in China. “Brabant’s role in acquisition and promotion is becoming more important, at the national level too.  It happens more and more often that Brabant initiatives lead to a national scale-up, or that Brabant is responsible a large part in national activities overseas.” The Director for Investments is referring to the Dutch collaborative partnership Point-One, in which high-tech businesses and knowledge institutes have joined forces and which has now set its sights on China. “This is not just about promoting exports to China, we are also hoping to attract investments from China in the Netherlands. BOM is in charge of the promotion and acquisition for the latter, and our efforts are very much appreciated by the Netherlands Institute for Foreign Investments.”

Return to India
The BOM and Brabant are also conducting more and more business in India as well as China. An illustration of this is the important mission scheduled for next June to the Indian regions of Bangalore and Chennai, a joint effort of the BOM, Brabant’s Chamber of Commerce and ING Zuid-Nederland. “We’ll be organising a number of investment seminars on ICT and electric cars”, says l’Ami. The BOM was there earlier this year, and in 2009 too, to hold similar meetings that were very rewarding. “We have noticed that companies in India clearly recognise Brabant as their ‘gateway to Europe’. And the same applies to an increasingly larger extent to China as well. That’s we are concentrating our efforts on these countries and their growth markets.”

Reinforcing the ties with the US 
Brabant has another very important investor besides India and: the United States. L’Ami remarks: “The BOM has just got back from road show in Silicon Valley and we’re very pleased with the results.” The trip to the US was primarily intended to draw attention to the “smart environments” that Brabant has to offer. The BOM visited more than ten large IT companies operating in the field of chip design and data management, among other things. “We are doing solid business with China and India, and we’re reinforcing our ties with the US”, says l’Ami, explaining the presence of Brabant on the various continents. “It’s understandable that the IT sector in the US is currently focused on the growth markets in Asia. But at the same time, they know that Europe is still their largest market, which is why American companies that want to go global still settle in Europe. Our trip to Silicon Valley brought us a lot of interest for the Netherlands, partly because of the quality of the labour market – one of Brabant’s aces.”
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