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Brabant, Europe’s heart of smart solutions
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PRESS RELEASE


5 November 2010


Forever 21 Inc. (US) locates European head office in Breda

Trendy, affordable clothing soon to be available in Europe too
Today, the American Forever 21 Inc. Company placed its signature on the tenancy agreement for the hire of an office on Westbroek 64-66 in Breda, the Netherlands. The retail fashion corporation is to open its European headquarters here shortly, getting to work on the European market from this base. The brand is geared to the young and fashion-sensitive. The head office in Breda will also accommodate the call centre for the online sales. The arrival of Forever 21 means 70 new jobs for West Brabant in the long term.

Established in 1984, Forever 21 is well known in the United States for its trendy fashions and matching accessories such shoes, bags, belts and cosmetics in new and quickly changing collections for reasonable prices, and its appeal to young and fashion-sensitive customers. Forever 21 is one of the fastest growing retail companies in the world, with an annual turnover of over 2,3 billion dollars in 2009.

Until now, Forever 21 products were only sold in North America and Asia, and international customers had to turn to mail order via www.forever21.com. Now, Forever 21’s total concept, with all its brands, is actually heading to this continent via the new European headquarters in Breda to compete with H&M, Zara, etc. Forever 21 is to open its first European stores, with 6,500 m2 of floor space, in Birmingham on 12 November, and another a day later in Dublin. More stores are scheduled to open in several European countries in the coming years. Forever 21 is expected copy the rapid success it achieved in North America over here.

Forever 21 Inc. discovered that Breda offered the best possible combination of all factors that a location for a head office requires. Rob Cuijpers, Forever 21’s Administrative Director Europe, says: "Breda, and with it, West Brabant, has a good infrastructure with easy access to our branches in Europe: motorways, trains (HSL), airports (Belgium and the Netherlands); there are plenty of highly qualified and multilingual potential employees, and it has a good reputation for logistics. Added to that, the costs of accommodation and other matters are much more attractive than those in the Dutch Randstad.”

"Forever 21’s choice of Breda for the location of its European headquarters confirms the appeal of our town as an excellent location for international businesses”, says Breda’s Councillor of Economic Affairs, Mr Cees Meeuwis. “More and more national and international players are realising that West Brabant, with Breda at its heart, is a prime location for business when tackling the European market.” Meeuwis continues: "The town council is focusing on improving the prerequisites so that we can use this position to our best advantage. A striking example is the founding of an international school in Breda.”

Forever 21’s choice of location and all the corresponding aspects was supervised and guided by the Netherlands Foreign Investment Agency, the North-Brabant Development Agency, the regional development agency NV REWIN West-Brabant and Breda town council, while De Boer, Storimans and Partners Estate Agents assisted with the accommodation procedures.

ABOUT FOREVER 21
Forever 21’s story of success begins back in April 1984, in a shop in Los Angeles, with 84 m2 of floor space. The store was called Fashion 21. Its founder and current CEO, Do Won Chang from South Korea, reinvested the profits by opening a new store somewhere every six months, changing the name to Forever 21. Forever 21 is still a private company, and now one of the largest family-run business in the clothing industry.

Forever 21 opened its first store in a “shopping mall” in 1989; at the time, the average floor space of a Forever 21 branch had reached 1,500 m2. Since then, Forever 21 has opened speciality stores in all the major shopping centres in the US.

In 1999, Forever 21 started setting up Forever XXI flagship stores to present the entire collection, including every conceivable accessory, to the shopping public. Cosmetics, jewellery, bags and purses, gloves and scarves, belts, hats and caps, sun glasses and legwear: all the latest fashions are available at Forever 21.

[image: image2.png]Part of the company’s ambiance is based on a “boutique” concept, which divides the store into segments according to style and focus group, by using its layout and furnishing. XXI stores target every customer, who is not necessarily young (21), but is at least young at heart, and wants to follow the latest fashions and trends. At present, there are four XXI stores in the US, and 1 in Canada; the average size is approximately 7,500 m2.

Since 2008, an average of 90 new shops have opened each year. Now, Forever 21 has around 500 stores in countries like America, Canada, Indonesia, Japan, Korea, Malaysia, the United Arab Emirates and Saudi Arabia.

A megastore was the most recent one to open, in June 2010, with no less than 8.400 m2 of floor space, on Times Square in New York. Forever 21 Inc.’s complete product portfolio consists of the following brands:
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